COMM NON-COMM ELECTIVE
- MEDIA, AUDIENCES, AND
PERSUASION (ACAE)

Code Title Course
Units
AFRC 2010 Social Statistics 1
BEPP 2800 Applied Data Analysis 1
CIMS 1070 Fascist Cinemas 1
COML 1071 Fascist Cinemas 1
CRIM 1200 Statistics for the Social Sciences | 1
DSGN 2570 User Experience (UX) and User Interface 1
(UI) Design
GRMN 1070 Fascist Cinemas 1
ITAL 1930 Fascist Cinemas 1
LGST 2910 Negotiations 1
LGST 2920 Advanced Negotiation 0.5
MGMT 2910 Negotiations 1
MGMT 2920 Advanced Negotiation 0.5
MKTG 1010 Introduction to Marketing 1
MKTG 2110 Consumer Behavior 1
MKTG 2390 Visual Marketing 1
MKTG 2650 Principles of Advertising 1
MKTG 2770 Marketing Strategy 1
MKTG 2780 Strategic Brand Management 1
MKTG 4710 Models for Marketing Strategy 1
MKTG 4760 Applied Probability Models in Marketing 1
NETS 1120 Networked Life 1
NETS 1500 Market and Social Systems on the Internet 1
NETS 3120 Theory of Networks 1
NRSC 2273 Neuroeconomics 1
NRSC 4473 Neuroeconomics Seminar 1
NURS 3200 Designing to Care: Improving Health and 1
Wellness (SNF Padeia Program Course)
0IDD 2900 Decision Processes 1
0IDD 2910 Negotiations 1
0IDD 2920 Advanced Negotiation 0.5
PPE 3003 Behavioral Economics and Psychology 1
PSCI 1201 Public Opinion and American Democracy 1
PSCI 1202 Changing American Electorate 1
PSCI 1207 Who Gets Elected and Why? The Science of 1
Politics
PSCI 1800 Introduction to Data Science 1
PSCI 1801 Statistical Methods PSCI 1
PSCI 3800 Applied Data Science 1
PSCI 3802 Political Polling 1
PSCI 4200 Political Psychology 1
PSYC 0001 Introduction to Experimental Psychology 1
PSYC 1440 Social Psychology 1
PSYC 1777 Introduction to Developmental Psychology 1
PSYC 2377 Cognitive Development 1

COMM Non-Comm Elective - Media, Audiences, and Persuasion (ACAE)

PSYC 2477
PSYC 2555
PSYC 2737
PSYC 2750
PSYC 3730

PSYC 3790
SOCI 2010

SOCI 2011

STAT 1010
STAT 1020
STAT 1110
STAT 1120
STAT 4750
STAT 4760
URBS 3200

URBS 4300

COMM Non-Comm Elective - Media, Audiences, and Persuasion (ACAE)

Social and Emotional Development
Neuroeconomics

Judgment and Decisions

Behavioral Economics and Psychology

Three Perspectives on Judgment and
Decision Making: Seminar

Neuroeconomics Seminar

Social Statistics

Social Statistics Using R

Introductory Business Statistics
Introductory Business Statistics
Introductory Statistics

Introductory Statistics

Sample Survey Design

Applied Probability Models in Marketing

Who Gets Elected and Why? The Science of
Politics

Quantitative Methods and Tools for Urban
Research
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